
What Do CDC’s 
Autism & HIV 

Campaigns Have 
In Common?

Exploring Application of New and 
Innovative Behavioral 

Frameworks in Campaign 
Development and 
Implementation



It’s Not A Dirty Word!



Using Theory To 
Inform Strategy
CDC’s Take Charge. Take the 

Test. Campaign



I’m not at 
risk...only 

promiscuous 
girls get HIV.

Other people 
need to get 
tested…not 

me.

I can’t always 
know what 

my partner’s 
doing.

I don’t know 
what would 

happen to me 
if I’m HIV+.
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Surround Sound Approach:
Impacting Norms

50 million impressions
More than 100 partners trained
More than 30,000 materials distributed
1,600 attendees at local events
City coordinators contacted by local orgs as 
“face” of the campaign

To date, campaign events in Cleveland & 
Philadelphia have tested more than 800 people, 
with 5 newly identified HIV positive individuals.



Using Theory To 
Inform Message 

Development
CDC’s Learn the Signs. Act Early. 

Campaign



What other 
milestones 
should I be 
looking for?

I talk to my friends 
about my child’s 
first words, first 

steps, first tooth….

Autism?! My 
child can’t 
have that. My pediatrician 

said not to 
worry.



Stages of Change & Use of Fear Appeals

Contemplation

Preparation

Pre-Contemplation

Action

Maintenance

Effectiveness of 
fear appeals 
diminishes at 
earlier stages



Connecting To Desire To Be A
Good Parent
• It’s time 

to change 
how we 
view a 
child’s 
growth.

• Learn the 
Signs. Act 
Early.



Helping Resolve Dissonance
Increased Parent-Provider Dialogue

• Increased dialogue between 
doctors & parents:
– 60% of parents strongly 

agree that doctor/nurse asked 
about child’s development

– 66% of pediatricians said they 
have resources to educate 
parents about developmental 
milestones

– Significant increase in 
pediatricians who discuss 
physical, cognitive and social 
development with parents

1 out of 2 
pediatricians 
& 1 out of 4 
parents 
aware of the 
campaign



Thank You!

For more information, contact:

Melissa Kraus Taylor
Senior Vice President
Strategic Planning & Research
Porter Novelli

mtaylor@porternovelli.com

mailto:mtaylor@porternovelli.com
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